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The Canadian Beef Advisors consist of elected leaders and staff representation of the seven national beef
organizations responsible for policy, marketing, research and sustainability. They are a diverse group of
experienced industry representatives who are responsible for advancing the National Beef Strateqy,
providing recommendations on future direction and reporting results against strategy goals and objectives.

The Canadian Beef Advisors meet quarterly to review one pillar of the 2020-24 National Beef Strategy.
This allows for updates on activities and identifies opportunities for collaboration between the groups. The
2030 goal working groups reported on their initial meetings and proposed action plans.

Numerous goals are related to technology and adoption. Harvey Bradford from Serecon presented on
learnings from Meat and Livestock Australia (MLA) and Scott Technology Research. As costs have come
down, it is possible to achieve a net benefit. MLA is leveraging 12-15 years of experience in lamb to
develop beef solutions by 2030. It will require a significant investment; the Australian industry is utilizing
joint funding (public/private) to test technology in research centres. Priorities for the Canadian context
include:
* Research centres that mimic smaller scale abattoir environments
* Leverage international expertise through co-funding opportunities
» Leverage Canadian expertise when available, such as research around developing macros
(computing instructions) needed to guide technology
* Modernize regulations for integration of new technology coming down the pipeline: hygiene of
production processes (food safety) and current visual inspection procedures (arguably outdated)

There needs to be a separation between adoption of existing, near-term technology and cutting-edge long-
term investments. Low hanging fruit that could move quickly include grading automation (Canada and
U.S.), remote verification of weekends, sampling and testing practices that reduce reinspection. The
Australian funding model has been successful and should be examined closely to understand the
private/public fund agreement.

The Demand Pillar was reviewed with presentations from the Beef Cattle Research Council, Canada Beef,
the Canadian Roundtable for Sustainable Beef (CRSB) and Public Trust and Stakeholder Engagement.

Canada Beef is working with retailers and provincial associations to develop company/ organization
specific gateways. The gateway is more than a recipe app; it also speaks to the health and nutrition of
beef. This is in response to retail requests to not have point-of-sale material. There is a need for more
education on the Canadian grading system as the level of understanding is less than the U.S. There is a
need for better understanding of saturated fat, and the grading system for marbling. Consumer research
implies they don’t understand benefits of marbling. Value cut demand building solution resources are being
developed. Internationally targeted videos and virtual tours are available for trade shows, addressing
common questions about the Canadian industry. Along with Canadian Beef Advantage (CBA) vignettes for
both trade and consumer versions. A Foodservice strategy is under development, recognizing that beef


https://beefstrategy.com/

has an important relationship with the sector (e.g. steakhouse). The Canada Beef tagline is being updated
to “Premium quality grain-fed Canadian beef”.

Public Trust reported that the percentage of Canadians that identify as beef eaters remains stable (90-92
per cent, depending on survey providers). Data from 2021 saw sustainability rise for the first time to the top
5 issues that are top of mind for Canadians when thinking about the food system (CCFI, 2021). Research
conducted by CRSB saw a majority of Canadians agreeing that it is possible to produce beef sustainably
and that the beef industry is committed to sustainability. Two key strategic findings are the identification of
“must-win” audiences (beef eaters that are most skeptical of the industry and likely to reduce meat
consumption) and that industry key messages and the 2030 Goals both demonstrate an increase in
positive sentiment towards Canadian beef production.

The sustainability conversation continues to grow. CRSB welcomed seven new voting members and three
new non-voting members over the past year. The organization is very active on the Global Roundtable for
Sustainable Beef (GRSB) and participates in all its Councils and working groups. CRSB partnered with the
Inter American Institute for Cooperation on Agriculture on a sustainable beef webinar series and is
participating in the Global Agenda for Sustainable Livestock’s North American meeting. Two workstreams
are being reviewed and updated — the Certified Sustainable Beef Framework and the National Beef
Sustainability Assessment. A working group has been formed to explore and recommend solutions to some
of the challenges identified by producers regarding chain of custody in the framework.

Learn more about the National Beef Strategy at www.beefstrategy.com.

The National Beef Strategy is a collaborative effort by Canadian national beef sector organizations including the Beef
Cattle Research Council, Canadian Beef Breeds Council, Canada Beef, Canadian Cattlemen’s Association (and its
provincial member associations), Canadian Meat Council, Canadian Roundtable for Sustainable Beef, and the
National Cattle Feeders’ Association.
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For further information, contact:
Canadian Beef Advisors

(403) 451-0928
info@beefstrategy.com
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